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WORKSHOP #1: INTRODUCTION TO PLACEMAKING



“If this isn’t nice, I don’t know what is.”
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BENEFITS OF
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CREATES IMPROVED ACCESSIBILITY




BUILDS g SUPPORTS THE LOCAL ECONOMY
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NURTURES & DEFINES SENSE OF COMMUNITY




The Organization Man,1956

The Exploding Metropolis, 1958

The Last Landscape, 1968

Plan for the City of New York, 1969

The Social Life of Small Urban Spaces, 1980
* City: Rediscovering the Center, 1988

WILLIAM M. WHYTE, IR
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Social public spaces “are built of a set of
basics...”

The Social Life
*What are they? of Smalll
Urban Spaces
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Social public spaces “are built of a set of

basics...”
The Social Life
-Food of Smalll
-Places to Sit Urbcn Spaces

-Water
.Sun/Shade
-Trees

-Sense of Scale

-Triangulation (Multiple
Things to Do)

-Places to People Watch

-Programming



CREATIVE PLACEMAKING

intentionally leverages the power of
the arts, culture and creativity to
serve a community's interest while
driving a broader agenda for change.
~NEA

Strategic
Placemaking

Michigan State University Land Policy Institutein 2015



WHAT IS PLACEMAKING?

# Placemakingis a

- collaborative process

~w of people coming

' 7 ) together to reimagine
—— " and reinvent public

spaces.



“It’s hard to create a space that will not attract people, what is

remarkable, is how often this has been accomplished.”
~Wm. Holly Whyte
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