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[t’s hard to create a space that will not attract people,
what is remarkable, is how often this has been
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[t's hard to create a space that will not attract
people, what is remarkable, is how often this has
been accomplished.

—William H. Whyte

Why?



Slide courtesy of Leigh Lane



COMMUNITIES TODAY

Single purpose investments

ransit Stops

_ Stations
Community
Centers
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Transit integrated into the Place Recipe
Not a side dish!

Health
Centers

\1: 7

ransit Stops
Stations
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Place Led Community Process

How to Create the Recipe

Place/Destination Mapping aka Power of Ten
Route Mapping aka Connectivity Exercise
Evaluate Space and Identify Opportunities
Street Typologies — A Street for Every Purpose

Create a Place Vision

Test and implement vision via Lighter Quicker Cheaper Interventions

Modify Vision based on LQC — that is, “You are never finished”



Place Led Community Process

» Place/Destination Mapping aka Power of Ten



Placemapping




Place Mapping Goal
Power of Ten

A great place needs to have at least 10 things to do in it or 10 reasons to be
there. But, don’t get fixated on a particular number. It's really a matter of offer-
ing a variety of things to do in one spot - whose quality as a place then

becomes more than the sum of its parts. We've listed 10 things to do at Navy
Pier. Can you think of more?

People watch
Take in the Chicago skyline
Birdwatch

I Watch the boats
| |
; * 8
.
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Listen to the tourists’ foreign langusges




Power of Ten
Multiple Scales

Brookfield Zoo  Museum Campus  Forest presenve bike trail  Navy Pier  Ravinia Festival Frank Lioyd Wight houses

Baha'i Temple  Lake Michigan lskefront path 5t Patrick’s Day Parade  Soldier Field ~ Second City  Apple picking
A Destination needs 10+ PLACES

Exampie: Dowrntown Chicago

Navy Fier Crown Fountain  lce rink  Tasfe of Chicago Popeorn shops Shopping "The Bean,” ska Cloud Gate
Harold Washington Library  Grant Fark  Sears Tower  Gene Siskel Film Cenfer Daley Flaza Chicago Riverwalk

Green Cify Market  Chicago Theatre  Mies buildings  World-class restaurants Looplopia Buckingham Fountain

Each place needs 10+ THINGS TO DO
Example: Daley Plaza, Dowrndown Chicago
Go fo the farmer's market  5it on the Picasso stafue Meel up for Chicago’s Critical Mass ride  Join ethnic celebrations

Fut your fest in the founiain Read the newspsper  Tske 5 bresk after getting your dnver’s license  Eat lunch oulside

Catch the £l or 8 bus, within 8 biock  Listen to free lunchtime music  Wsit two churches and a synagogue within a block



Placemaping _
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Placemapping St. Paul
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Placemapping St. Paul
Barriers/Liabilities

Streets as
barriers

e



Placemapping Newark -- assets

Broad Street

Cmbank

/ﬁl |tﬁry Park

Portuguese
District



Placemapping Newark -- opportunities

Broad Street

Cmbank
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Placemapping Newark -- liabilities




Place Led Community Process

« Route Mapping aka Connectivity Exercise









Place Led Community Process

« Evaluate Space and Identify Opportunities
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Street and Place Audits




LOCATION:

A EVALUATE THE PLACE

Stop at your designated site and complete part A of the evaluation. Put
yourself in the shoes of someone who lives or works in the community and

evaluate this site’s performance.

GROUP NUMBER:

<— DISAGREE AGREE —=

' the area.

Padestrian access is safe and convenient:

. = Sidewalks connect to adjacent areas &are 1 2 3 4

contiuous

.- Crosswalks are wellmarked; 1 2 3 4
.= Crossing distances are minimal. 1.2 3. 4

Taking transit is easy:

.- Stops and stations are easy tofind, 1 1 3 4

_- Maps and schedules are readily available. | 3 3 4

Bicycling is easy:

. Automobiles do not detract from the pedes- 1. 2. 3. 4

trian experience.

C INTERVIEW

Ask one or two people in the place what they like about it and what
they would do to improve it. If a particular issue from the ratings has
emerged, ask them their opinion about it.

THEIR ANSWERS:
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Pop-up Workshops: Dot Preference Surveys






Place Led Community Process

o Street Typologies — A Street for Every Purpose



A Variety of Street Types

Main Street Avenue Boulevard Parkway

Local Street




Example Typologies Brunswick

DESTINATION STREET

PR ARE -

Destination Street:

COMMERCIAL ARTERIAL

= )}

Commercial Arterial:

A thoroughfare designed to provide a high degree of vehicular
maohbility at moderate speeds to regional serving commercial land
uses. While the design of this thoroughdare type generally favars
motor vehicles, future redevelopment cpportunities should in-

Athoroughfare of moderate capacity and low speed that serves a
regional urban destination, such as a main street district. Pedes-

trian and bicyclist comfort is prioritized.
Image from Outer Pleasant

Precedents:
+ Maine Street, Brunswick

* Main/Bayview Street, Camden

* Main Street, Rockland

THOROUGHFARE TYPE DESTINATION STREET THOROUGHFARE TYPE COMMERCIAL ARTERIAL
Right-of-Way Width Varies Right-of-Way Width Varies
Pavement Width Varies Pavemnent Width Varies
LAND USE CHARACTER WALKABLE, URBAN CORE LAND USE CHARACTER AUTO-ORIENTED, SUBURBAN
GENERAL USES Offices, Retail, Residential, Civic GEMERAL USES Gas Stations, Big Box Retail, Maotel
PUBLIC FRONTAGE QUALITY HIGH PUBLIC FRONTAGE QUALITY LOW, MEDIUM
Drainage Type Curb Drainzge Type Curb, swale
Curb Radius 5-15 ft. Curb Radius 15 - 25 fi.
Walkway Type Sidewalk Walkway Type Sidewalk
Landscape Type Plantad Landscapa Type Planted
# VEHICULAR LANES 2-3 # VEHICULAR LANES 3-6 Outer Pleasant Street, Brunswick
Traffic Lane Width 10 f. Waine Street, Brunswick Traffic Lane Width 11-12
Parking Lane Width T-8ft. Parking Lane Width nfa
Target Design Speed 20 - 25 mph Target Design Speed 30-35 mph
BIKEWAY TYPE BICYCLE LAME, SHARROW BIKEWAY TYPE BICYCLE LANE
Riding Surface Width 5-6ft Riding Surface Width 5-6ft
L AL i e L=t e Bath Road, Brunswick Covic Center Drive, Augusta
Bicycle Parking Rack, Shefter, Locker Msin,/Boyuiew Strast, BAsin Stres, Rnckiand Bicycle Parking Ratk
TRANSITWAY TYRE eelflils, Camden TRANSITWAYTYPE  REGIONAL BUS, LOCAL CIRCULATOR

LCCAL CIRCULATOR, AMTAAK

Maine Street, Brunswick

clude bicycle and pedestrian facilities.

Maine Precedents:

+ Outer Pleasant Street, Brunswick

+ Bath Road, Brunswick
= Civic Center Drive, Augusta

Outer Pleasant Street, Brunswick



NEIGHBORHOOD STREET
NEIGHBORHOOD ST / BIKE BLVD
LANE

DESTINATION STREET
SUPPORT STREET

MEW

ALLEY

COMMERCIAL AVENUE
AVENUE

BOULEVARD
COMMERCIAL BOULEVARD
RURAL HIGHWAY

RURAL DRIVE

INDUSTRIAL ACCESS ROAD
PATH




USES OF STREET SPACE

[

PEDESTRIANS

CYCLISTS

PASSENGER CARS

PARKING

SCHOOL BUSES

PLAY

TRUCKS

TRANSIT

MAIL BOXES

OUTDOOR DINING

SHOPPING

DELIVERIES



Place Led Community Process

 Create a Place Vision



Example
TRANSFORMATION OF PITTSBURGH MARKET SQUARE
Via Placemapping and Place Audits




19005 Dlamond Market Buﬂdlngs 1960 S Open Space

. o m‘i.}.
1970’s Pittsburgh’s first historic district 12000's European style plaza
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Evaluate
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Public Space/Parks

- Existing Assets

Future Developments
Connectivity




Place Vision
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Place Led Community Process

» Test and implement vision via Lighter Quicker Cheaper Interventions



Short Term Solutions aka
nghter Qumker Cheaper
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INDANIVI

Slide Courtesy of Mike Lydon



This One Big Project




Kaplan et al, Harvard 2005

Slide Courtesy of Mike Lydon




The Snowball

“a figurative term for a process
that starts from an initial state -
of small significance and builds
upon itself, becoming larger

and faster at every stage”

Applied to a commun;ty,\is.is a

transformational principle...




Lighter Quicker Cheaper Spectrum

Mobile
equipment
—food Light
1-day trucks, amenities -
events . stands, etc. paint, some
Recurring :
landscaping
events
and art,
equipment

‘Permanent’
Infrastructure
Light
development —
building
extensions or
kiosks

¢
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Increasing People Space
Chicago
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Lincoln Hub, Chicago, IL. Built in 2015. Photo Credit: John Greenfield



Brownsville, Brooklyn
Www.nyc.gov/streetseats
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YAHOO BUS DERBY | SAN
FRANCISCO




MACBOOK AIR & SWING | LONDON

| /- Waiking for Hhe bus is much
i 1 wore palatavle, when
M YOU've suinging!



OSMOSIS OF THE BOULEVARD
DIDEROT | PARIS
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pro walk
pro bike
pro place D

fug Shops.

Puslic Spaces.

To commemorate the 2014 Pro Walk/Pro Bike Pra Place conference
join ua on July 24, 2014, -11am and 2-7pm for & community work-
ahnp that will ask youto improve your bus shelter.

We need your h.n_lp to envision activities or amenities that you want
to have at this bus stop. You can drop in, or help us answers few
questionz while you wait for the buel In all, we are encouraging
atraphangere like you to think shout bus stops es fun public spaces.

With the support of local cultural institutions your suggestions will
be used to inform a temporary inatallation of activities this Septem-

ber B11th that will make waiting for the bus more funl PROJECT FOR
P rlsLic
R dlsPACES
















“FRIENDS AND
NEIGHBORS”
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ENHANCIN 'FlEDE TRIAN SPACE AT |
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SAFE SPECIAL EVENT PLAN
CHECKLIST

Tes 12016
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8TH AVENUE & COMMERCIAL DRIVE, VANCOUVER, B.C. “SPACES




PLEASE JOIN US ON

JULY 15, 2016 12-8PM

FORA

AT

Come celebrate this public space not
only as an important transit station but
as a setting for community interaction, a
place that can be home to a diversity of
activities.

Join Project for Public Spaces for a day
of music, art, books and more!
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Place Led Community Process

* Modify Vision based on LQC - that is, “You are never finished”
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Volunteers built a chalkboard where people could share more ideas for future
improvements in Hallam.



Assess Results & Replicate

What are three words you would use to describe Campus Martius?

fabul
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scenery Happpnmg hI:IITIL

Green .:“-:. Brecy awesume urhal‘l BL?U““" simple

Enght fantastic spaciou
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e Conduct surveys and interviews
* Redo Audits



Place Led Community Process

» Place/Destination Mapping aka Power of Ten

« Evaluate Space and Identify Opportunities

 Create a Place Vision



Rail Station Examples NJ



South Orange
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Bradley Beach, NJ




Maplewood, NJ
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{OND BLV . BUS LANES, GREYHOUND € LIGHT RAIL &® MARKET STREET BUS LAP
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HOW TO ENGAGE YOUR TRANSPORTATION AGENCY

Gary Toth

Director of Transportation Initiatives
Project for Public Spaces
609-397-3885

Gtoth@pps.org

Project for Public Spaces, Inc.

http://www.pps.org/pdf/bookstore/How_to Engage Your_Trans
portation_Agency_ AARP.pdf


mailto:Gtoth@pps.org
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